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Abstract. This article examines the current state of digitalization technologies in
the tourism and hospitality industry of Uzbekistan through comprehensive literature
analysis. The study concludes that accelerated digitalization is essential for enhancing
competitiveness of Uzbekistan's tourism sector in the global market, though
substantial investments in infrastructure and human capital development remain
critical prerequisites for successful digital transformation.
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AHHOTAUMA. B Oannoil cmamve paccmampueaemcsi CO8PEMeHHOe COCMOsHUE
YUGDPOBLIX MeXHON02UU 8 UHOYCMPULU MYPUSMA U 2OCMENPUUMCMBEa Y30eKucmana Ha
OCHOBe 8CECMOPOHHE20 AHAIU3a aumepamypvi. B ucciedosanuu oenaemcs 61600 o
mom,  umo  YCKOpeHHas  yugpposuzayusi — Heobxoouma — Ons  NOBbIUUEHUS.
KOHKYPEHMOCNOCOOHOCU MYPUCTNIUYECKO20 CeKmopa Y3bexucmana HA MUposom
DpbiHKe, XOms 3HAYUMENbHble UHEeCMUYUU 6 UHGpACmpyKmypy u passumue
Ye08eUecK020 KANUmaia OCMmarmcs GaANCHEUWUMY NPEONOCLLIKAMU YCHEeUHOU
yughposoii mpancgopmayuu.

KaroueBsble ciaoBa: yugposusayus, unoycmpus mypusmd, 20CMuHUYHble YCiyeu,
yupposas mparcghopmayusi, MmexHoI02ULeCcKas UHPPAcmpyKmypa, cucmemvbl OHAAUH-
OpoHUposanus

Annotatsiya. Ushbu maqolada adabiyotlarni har tomonlama tahlil qilish asosida
O'zbekistonning turizm va mehmondo'stlik sohasidagi raqamli texnologiyalarning
hozirgi holati ko'rib chiqiladi. Tadgiqot shuni ko'rsatadiki, jadal ragamlashtirish
O'zbekistonning turizm sektorining jahon bozoridagi raqobatbardoshligini oshirish
uchun zarur, garchi infratuzilma va inson kapitalini rivojlantirishga katta sarmoyalar
muvaffaqiyatli ragamli transformatsiyaning eng muhim sharti bo'lib golmogda.

Kalit so'zlar: ragamlashtirish, turizm sanoati, mehmonxona xizmatlari, ragamli
transformatsiya, texnologik infratuzilma, onlayn bron qilish tizimlari

Introduction. The tourist industry all over the world has seen a real revolution
thanks to digitalization, the very core of which is the change in service delivery,
marketing, and consumption, among others [1]. The digital age has really changed the
game for tourism businesses all over the world as they have used this change to their
advantage and gained the ability to provide better customer service, and have more
efficient operations, and have stronger positions in already crowded markets [2].



Uzbekistan, which has a rich cultural heritage and is aspiring for a larger chunk of the
tourism market, is at a very important point of digital transformation of its hospitality
sector that might decide not only the country's brand but also the whole region's
development through different means of tourism [3]. The hospitality sector in the
country has already shown impressive growth patterns; international arrivals have
grown enormously due to the introduction of easier visa policies and investments and
it 1s still to be seen how soon the different segments of the tourism industry would
catch up with each other in terms of the digital transformation [4].

Methodology and Literature Review. This research uses a systematic literature
review methodology, examining scientific publications, official government reports,
industry reports, and comparative data from international organizations to evaluate the
present situation of digital technology adoption in Uzbekistan’s tourism industry. The
method used is a mix of descriptive analysis of the literature and critical comparative
assessment, which looks at both the quantitative indicators of digitalization and the
qualitative features of technology adoption in the different segments of the hospitality
industry [5]. Researches particularly targeting Central Asian tourism markets point out
that the area is plagued by unique issues such as the poor technological infrastructure
in secondary cities, the low digital literacy of the workers in the tourism sector, and
not enough investments in the modern information systems [6].

Scholarly literature emphasizes that digital technologies generate economic
efficiency through multiple mechanisms: reducing labor costs through automation,
improving revenue management through dynamic pricing algorithms, enhancing
customer satisfaction through personalized services, and expanding market reach
through online distribution channels [7]. Comparative studies of tourism digitalization
in developing economies demonstrate that countries investing systematically in digital
infrastructure and skills development achieve substantially better outcomes in tourism
competitiveness and revenue generation than those pursuing ad-hoc technology
adoption without strategic coordination [8].

Results and Discussion. Analysis of available literature and data reveals a complex
picture of digitalization in Uzbekistan's tourism sector, characterized by significant
progress in certain areas alongside persistent gaps that constrain overall industry
competitiveness. Major hotels in primary tourist destinations including Tashkent,
Samarkand, and Bukhara have adopted basic digital tools such as presence on
international online travel agency platforms, implementation of property management
systems, and establishment of official websites with booking functionality [3].
However, the depth and sophistication of digital integration remains limited compared
to international standards, with many establishments utilizing these technologies
primarily for basic functions rather than leveraging advanced capabilities for revenue
optimization, customer relationship management, or operational analytics [4].



The disparity between large urban hotels and smaller regional establishments is
particularly pronounced, with boutique hotels, guesthouses, and tourism facilities in
secondary destinations often lacking even fundamental digital presence or relying
entirely on manual reservation and management processes [6]. This technological
divide creates competitive disadvantages for smaller operators who cannot access the
same distribution channels or operational efficiencies available to better-resourced
establishments, potentially limiting the geographic spread of tourism benefits across
the country. Examination of specific digital technologies reveals uneven adoption
patterns: online booking capabilities exist widely but often without integration to
backend systems, mobile applications remain rare except among international chains,
social media presence is growing but frequently lacks strategic content marketing
approaches, and advanced technologies such as artificial intelligence for customer
service or data analytics for business intelligence are virtually absent outside a few
premium properties [5].

The economic implications of this digitalization gap are substantial, as research
demonstrates that hotels utilizing comprehensive digital platforms achieve
significantly higher occupancy rates, better revenue per available room, and lower
operational costs compared to establishments relying on traditional management
approaches [7]. International comparison highlights that Uzbekistan's tourism
digitalization lags considerably behind competing destinations in Southeast Asia,
Eastern Europe, and the Middle East, where government-supported digital
transformation initiatives have accelerated technology adoption and enhanced overall
sector competitiveness [8].

Conclusion. This analysis demonstrates that digitalization of Uzbekistan's tourism
and hospitality sector remains in early stages, with significant variation in technology
adoption between large urban hotels and smaller regional establishments creating
competitive imbalances and limiting overall industry potential. While progress has
been made in establishing basic online presence and implementing fundamental digital
tools in major tourist destinations, the sector falls substantially short of international
benchmarks in terms of digital sophistication, technology integration, and utilization
of advanced platforms for operational optimization and customer engagement. The
economic efficiency gains associated with comprehensive digitalization—including
cost reduction through automation, revenue enhancement through improved
distribution and pricing, and service quality improvements through better customer
relationship management—remain largely unrealized across much of Uzbekistan's
tourism industry. Accelerating digital transformation requires strategic interventions
including infrastructure investment, skills development, regulatory support, and
targeted financial assistance to overcome adoption barriers particularly for smaller
enterprises.
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