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Abstract: The issues of marketing system organization in small business
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AHHOTAUMSA: B cmamve nodpobHo paccmompenvl 80NpoOCvl OPAHU3AYUU
cucmembvl mapKkemuHnea Ha npednpuﬂmuﬂx Mano2o busneca.
KiioueBble ciioBa: manviti 6usHec, UHCMPYMEHmMbl MapKemunea, pexkiamda,
passumue 6u3H€C(1, Meoutinas pexKinama, viapKkemurncoesle YCUiuAl.
Annotatsiya: Kichik biznes korxonalarida marketing tizimini tashkil etish
masalalari ushbu magolada batafsil yoritilgan.
Kalit so'zlar: kichik biznes, marketing vositalari, reklama, biznesni
rivojlantirish, reklamalarni ko'rsatish, marketing harakatlari.

Small-business marketing is the combination of strategy, analytics, and all types
of marketing efforts that drive results for a small business.

This can include everything from digital advertising and online marketing to
the marketing plan itself. There are a number of marketing tools that small
businesses can use to increase brand awareness and drive interest when reaching
out to potential customers. In this guide, there are tips that help address common
guestions around email marketing, social media, analytics, and how to develop a
small-business marketing plan that helps reach consumers.

In short, marketing and advertising helps small businesses by driving
consideration and brand awareness of the product.

While sales may be the end goal, a solid marketing strategy isn’t simply about
driving conversations. It’s also about introducing a business to relevant customers.
Chances are, when a business is developing a marketing plan, it’s not the only
business that is offering its product or service to potential customers.

Creating a marketing strategy, particularly for a small business, is about
building brand awareness and establishing a presence in the marketplace. How a
business chooses to do so can be partly driven by goals, shopping signals, and the
marketing tools available to them. In some cases, a search engine optimization
(SEO) strategy is another option to consider. For others, it’s email marketing. The
path to success sometimes depends on a business’s customer shopping insights and
how to learn from them to reach customers who would benefit the most from the

products or services beigg sold.
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When it comes to finding the correct marketing channel for a small business, it
Is integral to remember the importance of the their customer base. When
establishing a marketing strategy, it’s also important to consider what the small
business is offering, who its audience is, and where they would naturally go to find
that product or service.

Video marketing describes the use of video content to promote or inform
audiences about your brand and products. Brands can use video across a variety of
digital channels and formats, including their own website, social media marketing,
programmatic advertising, and more.The importance of video in marketing is
widely acknowledged by marketers. Statista surveyed over 8,000 marketing leaders
in June 2021 and found that pre-produced video was the leading digital consumer-
engagement tactic worldwide. Not only do 81% of respondents use pre-produced
videos in their digital marketing, but another 13% said they are planning to use
them. The next most-used tactic was livestream video, with 73% respondents
currently using the format, and another 19% planning to do so.Audio marketing
can help brands extend campaign messaging beyond the screen. Audio marketing
includes a broad spectrum of content, including jingles, scores, and branded
content. It also includes audio ads. Audio advertising can be an important part of
content marketing, and by integrating ads into audio experiences such as ad-
supported music streaming or podcasts, advertisers can help consumers discover
products and services that are relevant to them.Display marketing, the type of
advertising that combines copy and visual elements with a call-to-action (CTA)
message that links to a landing page, is key to any modern media mix. You
typically see display ads along the top or sides of a website—or, sometimes,
incorporated in the content you’re reading. Display ads are a visually appealing,
cost-effective, and measurable way for a brand to reach their marketing goals.

Search engine marketing (SEM), or search marketing, is focused on leveraging
search engines and optimizing placement in search results through paid ads.
Advertisers have also used search engine results pages (SERPs) to help bring
visibility to products, brands, or websites.

SEM is one of the ways marketers can grow your business in a competitive
marketplace. SEM helps brands raise awareness. Ultimately, the higher a brand’s
ads appear or rank on search engines, the higher the chances are that those ads are
being seen by consumers. Being at the top of SERPs can help drive awareness,
consideration, and trust for brands.

Additionally, SEM can be an important way for marketers to drive traffic to
websites, landing pages, and product pages through SERPs. The ultimate goal of
SEM 1is to increase a website’s visibility, using a variety of techniques and
strategies to generate more audience visits.Programmatic marketing is the use of
technology to buy and sell digital ads. Programmatic advertising uses an automated
process, within advertiser-defined parameters, to purchase digital ad inventory
across the web, mobile, apps, video, and social media. Programmatic advertising
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uses workflow automation and machine learning algorithms to deliver the most
effective ads to consumers based on a variety of signals, like shopping patterns.
la—paid or organic—to reach
customers. This marketing solution can be leveraged by posting organic content
(unpaid, with no promotion) to reach a brand’s audience on a specific social media
channel. Social media marketing can also include paid posts, which can vary
between advertising placements or promoted posts that take organic posts and push
them to customers who may be interested in your brand.In terms of opportunities
for social media marketing at Amazon, Twitch takes a community-first approach to
brand collaborations. Successful advertisers on Twitch first take the time to
understand its community values and behaviors. When content creators reach the
Affiliate or Partner level on Twitch, they can receive revenue from running ads on
their channel. These advertisements appear before streams as pre-roll or during
streams as mid-roll ad breaks.Email marketing is the method of reaching your
audience through a contact list that typically has been built by the business itself.
Email marketing is often used to let customers know about products and updates
related to the company. Because email marketing typically utilizes lists that
customers have opted into, it can yield a high return on investment (ROI).

Conclusion. Proper marketing is a key factor in the success of small businesses.
This article analyzes the importance of developing marketing strategies for small
businesses, increasing their competitiveness in the market, and satisfying customer
needs.

Small businesses must pay close attention to efficiency due to their limited
resources. Therefore, it Is important to use innovative approaches, use digital
marketing tools, and strengthen direct contact with customers. When marketing
activities are properly organized, small businesses can develop their brand and
achieve long-term success.

The article contains realistic and practical recommendations for small business
owners, which will help them ensure sustainable growth in the market.

REFERENCES:

1. Hunt, S.F. and Goolsby, J., "The Rise and Fall of the Functional Approach to
Marketing: A Paradigm Displacement Perspective"”, (originally published in 1988),
reprinted in: Review of Marketing Research: Special Issue - Marketing Legends,
Vol. 1, Naresh K. Malhotra, (ed), Bingley, UK, Emerald, 2011

2. Banting, P.M.; Ross, R.E. (1973). "The marketing mix: A Canadian
perspective”. Journal of the Academy of Marketing Science. 1 (1): 1973.
doi:10.1007/BF02729310. S2CID 189884279.

3. McCarthy, E.J., Basic Marketing: A Managerial Approach Irwin,
Homewood, Ill., 1960

119

&
y %
I | 8 |
] =
[ | V—
mmWh%"Wﬂ%

i

y %
N
N
L)

tlah |
Hod
| T
—

=

a

E_EA
SR




European science international conference:

STUDYING THE PROGRESS OF SCIENCE AND ITS SHORTCOMINGS

4. Dominici, G. (September 2009). "From Marketing Mix to E-Marketing Mix:
A Literature Review" (PDF). International Journal of Business and Management. 9
(4): 17-24. Archived from the original (PDF) on 29 August 2017.

5. Keelson, S.A>, "The Evolution of the Marketing Concepts: Theoretically
Different Roads Leading to Practically the Same Destination!" in Global
Conference on Business and Finance Proceedings, Volume 7, Number 1, 2012,
ISSN 1941-9589

6. Kotler, P., Marketing Management, (Millennium Edition), Custom Edition
for University of Phoenix, Prentice Hall, 2001, p. 9.

7. Constantinides, E., "The Marketing Mix Revisited: Towards the 21st
Century Marketing"”, Journal of Marketing Management, vol. 22, 2006, pp. 407-
438.

8. Bitner, M.J., "The Evolution of the Services Marketing Mix and its
Relationship to Service Quality”, in Service Quality: Multidisciplinary and
Multinational Perspectives, Brown, S.W., Gummeson, E., Edvardson, B. and
Gustavsson, B. (eds), Lexington, Canada, 1991, pp. 23-37.

9. A Schultz, Don E; Tannenbaum, Stanley |; Lauterborn, Robert F (1993),
Integrated marketing communications, NTC Business Books, ISBN 978-0-8442-
3363-5

10. Jump up to:a b Kerr, F., Patti, C. and Ichul, K., "An Inside-out
Approach to Integrated Marketing Communications: An International Perspective",
International Journal of Advertising, VVol. 27, No. 4, 2008, pp. 531-40

11. Adashev, A. U., and A. M. Ismoilov. "The importance of
organizational structure in small business management." Dxonomuka u coruym 2-1
(2021): 21-26.

12. Adashev, A. U., and O. O. Yuldashev. "Theoretical fundamentals of
organization and improvement of the production process in small business
entities." DxoHomuka u coruym 2-1 (2021): 27-30.

1:38 Adashev, Azimjon Urinboevich, and Abdulkholik Mukhiddin Ugli
Ismoilov. "The Role Of Small Business In The Management Of The Organized
Structure." The American Journal of Applied sciences 3.04 (2021): 84-90.

14. Adashev, Azimjon Urinboevich, and Abdulkholik Mukhiddin Ugli
Ismoilov. "The Role Of Small Business In The Management Of The Organized
Structure." The American Journal of Applied sciences 3.04 (2021): 84-90.

120

&
y %
I | 8 |
] =
[ | V—
mmﬂWh%uWn%

i

y %
N
N
L)

tlah |
Hod
| T
—

=

=

ER ER
(i



