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Abstract: Re-creating content in translation is a complex process that requires not
only linguistic proficiency but also a deep understanding of cultural contexts, social
norms, and the expectations of the target audience. The challenges of filling in linguistic,
cultural, and contextual gaps make the process of translation much more than a simple
conversion of words from one language to another. This paper examines key methods of
re-creating content, such as transcreation, dynamic equivalence, localization, and
cultural adaptation, while emphasizing the need to bridge gaps in meaning and context.
By exploring both theoretical frameworks and practical techniques, this article provides
insight into how content can be effectively translated and adapted for different linguistic
and cultural environments without compromising its original message.
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Introduction

Translation is often perceived as a direct conversion of words from one language to
another. However, in practice, translation is a multifaceted process that demands much
more than mere linguistic substitution. A critical component of this process is content re-
creation, which refers to the transformation of original material into a new form while
maintaining the intent, emotional resonance, and relevance of the original content. Re-
creating content becomes especially important when there are gaps—Ilinguistic, cultural,
or contextual—that hinder the direct transfer of meaning between languages.

These gaps can arise due to various factors such as idiomatic expressions, cultural
references, or contextual nuances that may not have an exact counterpart in the target
language. Filling in these gaps requires employing specialized translation techniques,
which go beyond literal translation and address deeper issues of cultural and contextual
adaptation. This article discusses the methods used for re-creating content, including
transcreation, dynamic equivalence, localization, cultural adaptation, and annotation,
focusing on the strategies for effectively bridging gaps in the translation process.

The Concept of Re-Creating Content

Re-creating content involves more than converting words; it is about delivering the
original message in a way that resonates with the target audience while respecting the
cultural and social context of the target language. Key components of re-creating content

include: # th

A
O ¢ - ¢/ 6 _on
Exa = %
[ | V— =1 | "
mmw %"Wn% wmm

A A

EN ER
(i



B
X
%
9
<]

European science international conference:

STUDYING THE PROGRESS OF SCIENCE AND ITS SHORTCOMINGS

1. Linguistic Gaps: Differences in vocabulary, grammar, and syntax between
languages can lead to challenges in accurately conveying meaning. For example, some
words or expressions might not exist in the target language, requiring creative
alternatives.

2. Cultural Gaps: Different cultures have distinct values, customs, idioms, and ways
of thinking. Certain references or behaviors in one culture may be completely unfamiliar
or even offensive in another. These cultural differences must be considered and addressed
in translation.

3. Contextual Gaps: Contextual nuances, such as historical references, social norms,
or specific jargon, may not be universally understood. Understanding the context in
which the original content was created is essential for reproducing its full meaning.

Filling these gaps ensures that the content remains coherent and impactful in the target
language, even when exact equivalents may not be available.

Key Methods of Re-Creating Content

1. Transcreation

Transcreation is a creative adaptation method that goes beyond the confines of
traditional translation. It is often used in marketing, advertising, and other creative fields,
where it Is necessary to evoke the same emotional response in the target audience as the
original content did in its source culture. Unlike literal translation, which focuses on the
exact wording, transcreation allows the translator to reimagine and adapt the message in a
way that feels natural and engaging to the new audience.

For example, a slogan in one language may have a catchy rhythm or cultural resonance
that does not translate well. In such cases, the transcreator will adapt the slogan to make
it appealing and relevant to the target culture, while still keeping the original message
intact. Transcreation is particularly useful in global advertising campaigns, where the
goal is to create a meaningful connection with diverse audiences while maintaining brand
consistency.

2. Dynamic Equivalence

Dynamic equivalence, a concept developed by translation theorist Eugene Nida,
emphasizes the importance of conveying meaning rather than adhering strictly to the
original wording. This method is particularly helpful when translating idiomatic
expressions or culturally specific references that do not have direct equivalents in the
target language.

Dynamic equivalence ensures that the impact of the original message is preserved in
the translation, even if it requires reworking the structure or using alternative phrases. For
instance, an English idiom like "kick the bucket" might not have a similar expression in
another language. Using dynamic equivalence, the translator might choose to convey the
idea of "passing away" using a different expression that evokes a similar emotional
response in the target language, rather than translating the idiom literally.
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Localization is the process of adapting content to fit the specific cultural and technical
requirements of a target market. This method is widely used in software development,
website creation, and multimedia content, where not only linguistic but also cultural and
regional factors play a significant role in the adaptation process.

Localization involves modifying not only language but also elements such as images,
colors, currency, date formats, and even legal considerations. For example, a website
originally designed for a U.S. audience may feature references to American sports teams,
celebrities, or events that are not relevant or recognizable in other countries. By
localizing the content, these references can be replaced with more familiar and
appropriate ones for the target audience. Additionally, localization ensures that the
content complies with local regulations, which may vary across regions.

4. Cultural Adaptation

Cultural adaptation is a crucial component of re-creating content, especially in fields
such as literature, entertainment, and marketing. It involves modifying content to align
with the cultural norms, values, and expectations of the target audience. This process
goes beyond simple linguistic translation and addresses the subtler aspects of
communication, such as humor, social conventions, and cultural references.

In literature, for example, cultural adaptation might involve changing character names,
settings, or events to make them more relatable to the target audience. In marketing,
advertisements may need to be tailored to reflect local tastes, beliefs, and practices.
Cultural adaptation ensures that the content feels familiar, comfortable, and relevant to
the audience, increasing its effectiveness and appeal.

5. Filling in Gaps Through Annotation

In certain cases, especially when translating specialized or academic content,
annotation can be an effective method for bridging gaps in knowledge or understanding.
Annotation involves providing supplementary information, such as footnotes or endnotes,
to clarify cultural, historical, or contextual references that may be unfamiliar to the target
audience.

For example, a historical document may reference a specific person or event that is not
widely known outside the source culture. Annotations can provide background
information or explanations, ensuring that the target audience understands the context
and significance of the original content. This method is particularly useful in academic
translation, where preserving the integrity of the original work is crucial.

Challenges in Re-Creating Content

Re-creating content during the translation process is not without its challenges.
Translators and content creators must navigate various obstacles, including:

1. Cultural Sensitivity: Understanding the cultural norms and values of the target
audience is essential to ensure that the content is not offensive or inappropriate.
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2. Maintaining Consistency: Translators must balance creativity with consistency,
ensuring that the tone, style, and message remain consistent across all content while
adapting it to the target culture.

3. Balancing Creativity and Fidelity: Creative adaptation is often necessary, but it must
not deviate too far from the original message. Striking the right balance between
creativity and fidelity is a key challenge.

4. Technical Constraints: Translators may face technical limitations, such as character
limits, formatting restrictions, or platform-specific requirements, which can complicate
the translation and adaptation process.

Conclusion

Re-creating content during the translation process is an essential aspect of effective
cross-cultural communication. By using methods such as transcreation, dynamic
equivalence, localization, cultural adaptation, and annotation, translators and content
creators can overcome the linguistic and cultural gaps that often arise during translation.
These methods help ensure that the content retains its intended meaning and emotional
impact, while making it relevant and engaging for the target audience. In an increasingly
globalized world, mastering the art of content re-creation is vital for successful
communication across languages and cultures.
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