N

Q

\\‘ European science international conference: (/) \\‘
\\v v . ‘ B . ‘ = \ \‘ Sy
\ \\‘ MODERN PROBLEMS IN EDUCATION AND THEIR SCIENTIFIC (/) \ \\\

SOLUTIONS
COGNITIVE AND PRAGMATIC ASPECTS OF GENERATING
NEOLOGISMS

Sharipova Saboxon Abdillajonovna
Senior teacher,Namangan state university
e-mail: sabohatsharipova2375@gmail.com

Abstract: This article explores the..cognitive and pragmatic factors involved in
neologism formation. It exam,i'_hes how cognitive processes like analogy, metaphor, and
conceptual blending contribute®to/the creation of new words, while pragmatic factors
such as social utility, cultural, tfends, and techr’y)logical innovation influence their
adoption. The study highlights the_interplay between cognitive creativity and practical
relevance, showing how neologisms emerge to-meet communicative needs. Real-world
examples illustrate how Ianguége evolves_in-response to societal changes. The article
concludes with a suggestion for further research into the role of globalization and social
media in shaping rlgolo'gisms.

Keywords: neolagisms, cognitive-linguistics, pragmatics, metaphor, social utility,
technological innovatior,” ~~  ~ | 1

Annotatsiya: Ushbu magola yangi'so'zlarning shakllanishida ishtirok etadigan
kognitiv va pragmatik omillarni o'rganadi. U kognitiv jarayonlar, masalan, analogiya,
metafora va konseptual go'shilishning=yangi so'zlar yaratishdagi rolini tahlil giladi, shu
bilan birga pragmatik omillar,\ masalan, ijtimoiy foyda, madaniy tendensiyalar va
texnologik innovatsiyalar ularning gabul qilinishiga c]anday\ta'sir gilishini ko'rib
chigadi. Tadgigot kognitiv™ijedkorlik va amaliy ahamiyat o'rtasidagi o'zaro alogani
ta'kidlaydi, yangi so'zlah’ih"g\ mulogot ehtiyojlarini gondirish .uchun ganday paydo
bo'lishini  ko'rsatadi. Haqiqi)y__iﬁs/clrar tilning jamiyatdgjf' o'zgarishlarga ganday
moslashishini tushuntiradi¢” Magola globalizatsiya va 1jtimoiy tarmoglarning yangi
so'zlar shakllanishidagi-0’rnini o'rganishga chagiradi.

Kalit so'zlar: yangi'so'zlar, kognitiv lingvistika, pragfatika, metafora, ijtimoiy foyda,
texnologik innovatsiyalar.

AHHOTaIII/Iﬂ: B cmamuve pacemampuearoncsi KOZCHUMUGHble U npazmamudecKue
acneKkmul qbopMupoeaHuﬂ HEOJI0CU3MOSB. AHCZJZI/BupyiOWlC}Z KOZHUMUBHblIE NPOUECCHL,
makxKue KadkK aHajlocus, Memagbopa U KoHyenmyajibHoe CAUuAHue, Komopbvle CI’lOCO6CM6yI0m
CO30aHUI0 HOBbIX CJl106, a maKoice npazmamuudecKue qbakmopbl, maxKue Kak coyudivbHas
noJjiezHocntb, KyJabnypHble meHdeHL;uu u mexHoaocuvecKkue uHHoeayuu, Komopbwvie
GUAIOM HA UX NPUHRAMUE. Hccneoosanue nodqepkueaem gzaumooericmeaue KOSHUMUEHOU
KpeamusHocmu U npaxmuuecxod SHAYUMoOcCmu, nokKassvled:l, KAdK  HeoJlo2cu3mbsl
NOABNAIOMCA OISl YOOBIEeMBOPEHUsT KOMMYHUKAMUBHbIX nompebnocmell. Peanvrvle
npumepbsl UiIroCcmpupyonl, KdAK A3blK 960JIOYUOHUpYENT 6 omeent Had USMEHEHUA 6
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oowecmee. B cmamve maxowce npeonazaemcs oOanvHeliuiee uUccied08anue
PONU 2100aU3AYU U COYUATILHBIX MeOUd 8 (YOPMUPOBAHUL HEOTIOCUBMOS.
KioueBble €JI0Ba:  Heonocuzmvl, KOCHUMUBHASL —JUHBUCTIUKA, NPASMAMUKA,
Memagopa, coyuanvbHas NOJIe3HOCMb, MEXHOLOSUYECKUE UHHOBAYUU.

Introduction

Language is a dynamic system that evolves to.accommodate societal, cultural, and
technological changes. One of the, most.intriguing manifestations of linguistic evolution
is the creation of neologisms, ‘ornew words. These terms reflect the need to name novel
concepts, behaviors, or objects*While linguistic innovation has long been studied, it is
essential to explore how cogniﬁ‘we mechanisms a?,d pragmatic factors interact in the
generation and adoption of neolagisms.

This study aims to: < b

1. Analyze the cognitive pro:cesses underlying neologism formation, such as analogy,
metaphor, and conceptual blending. |

2. Examine Qragmatic factors, including - social utility, cultural trends, and
technological inngyé‘ﬁqn, that influence the“adoption and dissemination of neologisms.

The findings contribute to understan‘aing the balance between mental creativity and
societal demands in shaping language. '~ ‘

Materials and Methods {

This study employs a multidisciptinary approach .to*investigate the cognitive and
pragmatic aspects of neologism gt;neration: ’

Data Sources a) a corpus analysis of digital and hfstor’i‘cal\ texts was conducted,
drawing examples of neologisms from platforms like Google Ngram Viewer, Twitter,
and online dictionaries.\B)"‘"surveys of ‘language users were carried out to assess
familiarity with and attitudes tg_vi@merging terms. >

Cognitive Analysis - the study used metaphor theory and conceptual blending
frameworks to dissect how cognitive mechanisms contribute to neologism creation.

Pragmatic Analysis = Sociolinguistic tools, includin\g‘de’crourse analysis, were applied
to understand how contextual factors like culture, technology, and media influence word
adoption.

The combination of these methods provides a comprehensive view of how new words
emerge and gain traction in society.

Results

Cognitive Mechanisms in Neologism Formation

1. Analogy

- Example: The term “web browser” extends the concept of browsing physical
objects to navigating the internet.

2. Metaphor
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- “Cloud” computing uses the metaphor of an ethereal, amorphous entity
to represent remote data storage.
- “Surfing the web” maps the physical act of surfing onto digital exploration.
3. Conceptual Blending
- Terms like “brunch” and “infotainment” arise from blending concepts across
domains (breakfast + lunch, information + entertainment).
4. Semantic Shifts
- Words like “virus” shifted from bielogical’'contexts to describe malicious software,
based on shared characteristics of replication and harm.
Pragmatic Influences on Neologism Adoption
1. Social Utility %)
- Words like “selfie” and “vlog” emerged to describe specific activities and gained
widespread acceptance due to‘their usefulness in-daily communication.
2. Cultural Trends 7} -, %
- Terms such as “woke” and “cancel culture” reflect societal movements, becoming
tools for expressing’col'lective ideolOgies.
3. Technological IAnovation |/~ P

-

- The rise of terms liké “bleckchain”, “podcast”, and “emoji” corresponds with
technological advancements, demonstrating the interglay between innovation and
language. ‘

4. Media and Globalization 7= L

- Viral terms like “FOMO? (fear of missing out) qnd hashtags on social media
platforms accelerate the dissemination of neologisms. = \

- Global borrowings,stichr as “sushi” and “emoji”, showcase how languages adopt
foreign terms with minim&l‘n'ﬁ‘ddijication.

Discussion ) s 1

The findings highlight sthe interplay between cognitive and pragmatic factors in
neologism generation and adoption: X

Cognitive ProceSses and Creativity: mechanisms Tl‘R‘é"ahangy and metaphor allow
language users to draw on existing knowledge to name unfamiliar phenomena, making
new terms intuitive and relatable.

Pragmatic Necessity and Contextual Relevance: Pragmatic needs drive the adoption of
neologisms that fill lexical gaps or align with cultural and technological trends. For
example, the term «firewall» blends cognitive metaphor with the practical need to
describe network security.

Impact of Technology and Media: digital platforms serve as catalysts for neologism
proliferation. Social media accelerates the spread of terms, while globalization fosters
linguistic cross-pollination.
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Challenges in Adoption: resistance to new terms can arise from linguistic
purism or ambiguity in meaning. However, the most functional and memorable
neologisms tend to endure.

Conclusion

The generation of neologisms is a complex process driven by the interaction of
cognitive creativity and pragmatic necessity. Cognitive mechanisms such as metaphor
and conceptual blending enable the creation of intuitive terms, while pragmatic factors
ensure their relevance and utility in a given social context.

As technology, culture, ar)(f globalization continue to shape human communication,
the study of neologisms provides valuable insights into the adaptability and evolution of
language. Future research could _ékplore computatioryal methods for predicting neologism
trends and further examine cross=cultural dynamics in linguistic innovation.
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