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Abstract. The article present$: the key asbécts of the banking sector’s development in
the conditions of digitalization:'t,r\ehds in the de\'/eloqnent of digital technologies of banks
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Introduction. The development of information technology has a major impact on the
economy, human: beﬁ”awor and sometyuas/afwhole It is the global banking sector that has
undergone significant changes over the past few years, mostly due to the digitalization of
both the environment and business. 3

The Head of State, President Shavkat (Mirziyoyev, beileves that: "Commercial banks
are lagging behind in the processes~of transformaudl; in accordance with modern
requirements, lagging behind in tﬁe implementation of modern management methods and
information technology services, asset and liability manageﬁ'rent and communication
with clients." At the same trme:, an analysis of the current situation in the banking sector
shows the presence of a nﬁmﬁer of systemic problems that hlnder the development of the
banking sector in accordance withveconomic transformations”and the needs of society,
such as a high share of state presence in'the banking“sector, insufficient quality of
management and risk. management in banks_with state participation, a low level of
financial intermediation in the economy. “The Decree offfie President of the Republic of
Uzbekistan dated May 12, 2020 "On the strategy for reforming the banking system of the
Republic of Uzbekistan for 2020-2025" became an important step towards solving these
issues (Decree, 2020). Therefore, there is a need for further scientific research related to
improving the organizational mechanisms of transformation in commercial banks.

Literature analysis.

The problems of transformation of the banking sector and large-scale use of electronic
platforms in improving IT infrastructure are considered in the studies of foreign
scientists, Fenwick (2016), Kleinhans et al. (2018). Issues related to the organization of
digital innovation activities in commercial banks are studied in scientific and practical
studies by King (2018), Galper (2020), Koch (), Magomaeva (2020), Popova and (2010)
other scierltists. According to the Russian scientist Alekseev (2019)
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Transformation of the banking sector implies that banks use digital
technologies in order to improve existing business models, as well as to increase the
efficiency of banks. Scientific research on issues related to the development of
transformation of commercial banks in the context of the development of digital
technologies was conducted by domestic scientists such as Taimukhamedov I.R.,
Alikoriev, A.O. Mamadiyarov Z.T., M. Azlarova A.A. and others in their research they
believe that the transformation of banking activities is the introduction of modern
methods of providing banking services,~and this-leads to a reduction in the number of

bank branches, most services are/transferred to the online sphere (Azlarova, 2023)

Research methodology. .~ /

The theoretical and methodolc}gjcal baS|s of thls7rtlcle Is based on general economic
literature and scientific articles, scientific ‘works/of economists, economic views of
scientists and representatives of ;he field on improving the development of digitalization
of banking services, analysis"‘of <heir opinions, expert assessments, monitoring of
processes, a systematlgfpproaqh to ,economlc phenomena and processes.

The author, through a comparative analysis of his experience, developed conclusions
and proposals, recorﬁ’rnendatlons forimp /;)vmg mobile banking.

Analysis and results’” -

The Strategy for Reforming the Banking System of ﬁhe Republic of Uzbekistan for
2020-2025 identified priority tasks such as creating the necessary conditions for the
widespread introduction of modern—information and*communication technologies,
automating business processes qf commercial banks and expanding remote banking
services. As a result of the work carried out to reform the*ﬁankmg sector in the Republic
of Uzbekistan over the past"thfee years, the capital of banks has increased by 1.8 times,
and the annual lending vblu‘me has doubled. Four banks |ssued Eurobonds for the first
time and raised $1 billion on the international capital market.

A strategic foreign investor was attracted to Ipoteka Bank. 13 new private banks were
opened, leading banks, ffbm Hungary, Kazakhstan and Georgia-began their operations in
the country. The vélume of online bankmg services incréased by 2.7 times. At the same
time, competition in the banking sector, as well as the demand for its services, is growing
every day. This requires accelerating the transformation processes and identifying
priority tasks for the future80. Today, 22 million people use remote banking services in
Uzbekistan — this is more than half of the country's population.

Non-banking players (telecommunications and IT companies) will provide more and
more financial services and will become full-fledged competitors of traditional banks
[Mujinga M. et al., 2018]. Clients, in turn, will be able to receive additional services
related to telecommunications, retail, education, and healthcare from their bank. Offers
will be personalized, and the speed of banking transactions will increase significantly

(Fig. 1).
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SOLUTIONS X
Target vision of the development of the banking sector of the Republic of

Uzbekistan
Source: compiled by the authors based on the Program for the Development of the
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Business
Customers

> Within the framework of the

sector of the | ecosystem, work on the principle of "one

> Digitalization  of The banking
business processes in banks will
optimize costs by 10-15 %

> Big data will make it
possible to more accurately assess
the creditworthiness of clients and
their risks

» The main part of the

future window", that is, the provision of both
banking and non-banking services
> Increasing the speed of
transactions using information technology
= Provision of personal

products and services for clients

mncome 15 from banking services
and the sale of non—banking
products

Industry

Bank of the Republic of Uzbekistan:

— exchange of financial messages SWIFT based on Hyperledger technology;

— use of the Masterchain platform:

— various studies in the field of digital technologies

Large banks within their own ecosystems

Medium and small banks that can become a driver of innovation for other
industries

IT companies that offer, among other things, banking services

Banking infrastructure

Digital Economy in the Republic of Uzbekistan until 2030
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