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Abstract: This paper explores the synergistic relationship within the agro-
industrial innovation ecosystem, focusing on how the application of resource-
efficient technologies in agriculturé gire Iy influences and drives the volume of
innovative product manufacturin /g "By an yzing the interconnectedness between
sustainable agricultural practlces technological ~advancements, and
manufacturing processes, this study highlights the potential for increased
production, reduced environmental impact, and the creation of novel value chains.
The findings underscore the critical role of fostering innovation across the entire
agro-industrial spectrum to achie.ve.both ecological sustqinabiﬁty'and enhanced
manufacturing output. -

This study analyzes thevolume of mnovatlve praductmanufacturing, the role of
creative production in the economy and manufacturmg quality products lead to
competitiveness between stcongly build companies.and this mainly boost the
economic growth. By increasing the volume and quality of production, companies
earn reputation in society and stand the head of market. From that point some
problems may be solved across country. We will analyze factors one by one which
impactthe innovative production volume throughout research.
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As the primary driver ofeconomic growth and welfare increases that innovation
Is regarded as one of the most significant research subjectsinthe field of science
and technology policy inrecent years. Intoday'scompetitive global economy, a
firm's product innovation capability determines its competitiveness and
effectiveness in national or international productionand trade networks.

Innovative products are those that introduce new ideas, technologies, or
processes thatsignificantly improve performance, usability, or marketvalue. They
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can range from cutting-edge technology gadgets to advanced healthcare
solutionsand sustainable consumer goods.

Analyzingthe volume of innovative product manufacturing involves examining
the quantity of new or significantly improved products are produced within a
specific timeframe.

e Here, we analyze some factors which are affect the volume of the
production:

Market/Consumer demand

As mentioned one of the populara Scottisheconomist and philosopher Adam
Smith: “Consumption is the sole purpose of production and the interest of the
producer ought to be attended to only so far as it may be necessary for promoting
that ofthe consumer.” ‘

Thereis no doubt, the first fagt0r§~ipflu 'cing productionvolume is demand for
products. Demandis one of the rh/aih reqson which impact the production cycleand
it may lead to huge volume manufacturing by consuming more. If demand will be
high by consumers, volume of production will be also high, producers will give
more supply for clients. In the market, competition will start between good
developed companieswith.innovative and. last version products.

But there is also another point which,is consumer chaice. Censumers always
choose best option. In the market, clients always pay attention the dﬁality ofgoods
and services, the price ofthem mu§t be afford"éble andmoreover,one of the main
characteristics are, they should be creative and should decorated with last
technology they must be preduced in innovative way--

Technological orientation

Innovation always linked to the technology. We can produce innovative
products with the help of new technological methods and we can boost the
efficiency of production volume with advanced machines, with automation, by
helping of technology productioncycle will be also productive.

Technology orientation is can be defined that companies focus on research and
developmentand include new technologies in productdevelopment. Technology
orientation can also be defined as companies' openness to new ideas and the
tendency to adopt new technology during the development of products. When
businesses implement new ideas, products and processes, they can use this
technology as a competence by coordinating the structure, system and resources of
the company with technology. In addition, technological orientation is recognized
as the center for launching innovative and better designed products. For this
reason, it is stated that technology-oriented enterprises haveto be more proactive
in acquiringand imp lementing new technology to develop their products/services.
(Masa’deh et al., 2018). Higher production volume can be made possible by
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technological advancements that increase productivity and efficiency.
Production can be greatly impacted by automation and better production
techniques.

Competitive strategies

Organizations seem to be under pressure because of the growing
competitiveness in many industries, as seen by the changes in the competitive
environment surrounding the business world in recent years, such as the quick
adoptionof new technology and the short lifespan of products.

Producers are using wide range of new methods and strategies in order to attract
consumer’s attention. Businesses using differentiation methods must develop
unique goods and services to compete in a marketwhere prices are higher. This
generally distinguishes itself apart from rivals by offering different goods with
excellent levels of innovative capacﬁy andsuperior productquality. One strategy
that is intimately linked to both per?orm ce and innovation is differentiation.
Every general strategy is essentlally a. distinct way to establish and maintain

competitive advantage, according to Porter (1980). In the differentiation strategy,
the purpose of the companies to be unique in its industry in certain ways that
buyers find this product totally worthyto purchase.

By increasing the'production |capacity, new opportunltles may open for
corporations across the international.trade, Ihey cantradeinglobal Tevel and what
will be the last result? Ofcourse, theproductlonvolume again will face increasing
line also, this is also helpful forthe governmenteconomy. Help for economy for
this sides, if we increase pmductlon capacity, we-need more labor force which
produce more goodsandservices. Many unemployment peoplewillbe busy their
works, the result of this whole economy will be improved by manufacturers at
some level. Opinions of society will also change about company’s production
which is working at both sides international and national and this kind of
companies will earn reputation in'society and swill stand out the head of market.

Benefits for economy

Assume like this, in market, one innovative product come by producer’s supply.
Product was produced in innovative way and it was decorated last version
technology, the priceis also affordable. Consumersacceptit at good behavior and
then, demand start to increase slowly. Product are consuming more by clients;
producers startto rise the volume of production. From that point, what need to
firstly to producers? Firstly, labor force for manufacturing more and secondly,
working places. We can summarize, new jobs and new opportunities will open by
increasing the capacity of production. More unemployment peoplefind jobs also,
empty lands will replace by manufacturing zone, that’s to say, economy will face
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to increase and that’s also reduce the poverty of country at lower percent by
increasing new job opportunities.

Conclusion: The agro-industrial innovation ecosystem presents a powerful
framework for simultaneously addressing the pressing need for resource efficiency
in agriculture and the growing demand for innovative manufactured products. The
adoption of resource-efficient technologies at the agricultural production level
serves as a crucial catalyst, generating novel feedstock, reducing waste, and
fostering sustainable practices that directly contribute to the potential for increased
manufacturing volume of innovative goods. This interconnectedness underscores
the importance of viewing the agro-industrial complex notas a series of discrete
sectors, butas a dynamicand interdependent system where innovationin one area
can have profoundand cascading effects across the entire value chain.

To fully realize the potential ofth\s ecosystem, concerted effortsarerequired to
foster collaboration between 3grlcultu al producers, technology providers,
manufacturers, researchers, and pollcymakers Incentivizing the adoption of
resource-efficient technologies in” agriculture, supporting research and
development in agro-basedinnovation, and establishing robust infrastructure for
the efficient transfer of resources and knowledge are critical steps. Furthermore,
addressing potential challenges such as the initial investment cests the need for
skilled labor, and the establlshmentofstable markets for innovative’ agro-industrial
products will be essential for unlocklng the full- potential of this synergistic
relationship. Ultimately, by strateglcally nurturmgtheagro -industrial innovation
ecosystem and prioritizing.resource efficiency at its cete, we can pavethe way for
a future characterized by both environmental sustainability anda thriving volume
of innovative product manufacturing that benefits society as a whole.

In this study, the production of innovative products/services plays an important
role in the economicidevelopment of each country, andtheanalysis ofthe volume
of production ofinnovative productsis also carried out in relation to the activities
of the company, the competitive environment and the overall market. Closely
related to economic growth, competitive strategies and economic, production
volume market dynamics. It is very important for stakeholders seeking to exploit
the full potential of innovations to achieve sustainable progress in the
manufacturing sector understanding this relationship.
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