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Introduction 

Small business marketing today typically focuses on establishing a strong online 

presence, but your options aren’t limited to just the web. Figuring out how to best reach 

new customers, connect with former ones and maintain long-term relationships with 

buyers will look different for every small business, depending on their goals, budget, 

target audience and product. Optimizing your marketing strategy, even if you are just 

starting out, is one of the keys to success. Keep reading for some of the best strategies for 

your small business marketing. 

Small business marketing means using every available resource to share, promote and 

build awareness around your brand. In theory, doing this should increase your customer 

base and drive up sales. In practice, it’s a little trickier. Marketing can get expensive and 

time-consuming very quickly, so it’s important to understand how it works and what 

options are the best for your business. 

No matter the size of your business, marketing is not optional if you want to be 

successful. Gone are the days of relying on word of mouth or the occasional magazine ad. 

Small business marketing today means pushing across a variety of platforms and utilizing 

several different avenues simultaneously to stay in front of customers. 

Small businesses marketing is important because it has the potential to share your 

message with customers who may not be familiar with your business. Capturing new 

interests and leads through marketing not only grow your sales but it also helps establish 

a presence and sense of authority around your brand. 

Methods.Use this checklist and the steps above to guide your market analysis 

process. 

 Research your industry. ... 

 Investigate competitors. ... 

 Identify market gaps. ... 
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 Define your target market. ... 

 Identify barriers to entry. ... 

 Create a sales forecast. Facebook (Meta): Despite newer social media trends, 

Facebook still holds its own in the marketing game, particularly when it comes to paid 

ads. Many people still turn to this platform when it comes to learning more about a 

business and checking for updates or promotions, making it a solid place for boosting 

brand awareness and generating new leads. 

 Instagram: What first started as a casual platform for photo sharing, Instagram is 

now arguably the reigning social media platform leader. Because it’s easy to access and 

use, businesses can use Instagram to share stories, reels, live streams and, most 

importantly, engage with their audience in real time. Because they are owned by the same 

company, it’s easy to link your Facebook and Instagram accounts and post to both 

platforms simultaneously. 

 TikTok: TikTok is a video-sharing app where users are able to create and share 

short-form videos on any topic. The platform keeps growing its reach and is no longer 

aimed only at a younger audience. Like Instagram, businesses can use hashtags 

strategically to share their posts, promote relevant content and gain more followers. 

 Twitter (X): Using short phrases called “tweets,” Twitter is the platform to use if 

you want to share quick, beneficial content. Tweets can include not only text but also 

images, videos and links, allowing businesses to get their message across without being 

too wordy. Because of its quick pace and brief posts, Twitter is another platform that is 

excellent for engaging with customers and building brand awareness. 

 LinkedIn: Networking, particularly in the business-to-business (B2B) space, is a 

powerful marketing tool and LinkedIn offers a platform to share all about your business. 

Geared toward professionals, the LinkedIn audience may be smaller than other social 

media outlets, but it also offers a curated location to connect with current and potential 

employees, post industry updates, generate new leads and connect with other businesses. 

 Pinterest: Pinterest is an image-based social media platform where small 

businesses can promote and explore their interests by pinning images and videos on 

virtual bulletin boards. Seeking to be known as the “app for inspiration,” Pinterest helps 

reach an audience that is looking for ideas and solutions, which is where your shared 

business content comes in. 

 YouTube: After Google, YouTube is the next stop for people to gather 

information and answers. The streaming social media platform allows businesses to 

create and share content via videos, which for some businesses is an important marketing 

tool. Whether you are demonstrating how to put together a newly purchased product or 

simply giving a tour of your warehouse and construction methods, YouTube has the 

ability to reach a nearly unlimited audience. 

 

A marketing analysis can reduce risk, identify emerging trends, and help project 

revenue. You can use a marketing analysis at several stages of your business, and it can 

even be beneficial to conduct one every year to keep up to date with any major changes 
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in the market.A detailed market analysis will usually be part of your business plan, 

since it gives you a greater understanding of your audience and competition. This will 

help you build a more targeted marketing strategy.By creating and sharing valuable 

content across different channels, small businesses are able to reach new audiences, 

engage with them in real time, offer helpful information and gain insight into what future 

strategies will prove to be the most successful. 

Types of Small Business Marketing 

1. Email Marketing. Yes, email has been around for a long time. ... 

Social Media Marketing. Social media marketing is all the rage and for good 

reason. 

Content Marketing. 

Search Engine Optimization (SEO) Marketing 

Mobile Marketing 

2. Traditional Marketing. 

 

 

Email Marketing 

Yes, email has been around for a long time. But it’s still one of the most effective 

forms of marketing available and it comes with a low price tag. This marketing strategy 

usually consists of sending out mass emails to prospective, current and former customers, 

with content that may include business updates, promotions and special product 

information. 

Email marketing is a flexible solution since every part of the message can be 

customized to fit your business and what you want to share. Personalized emails can be 

sent to specific groups of customers, with targeted information that has been created to 

appeal to their exact needs. There are several ways to collect email addresses, including 

website sign-ups, running a contest or offering incentives and discounts. 

Content marketing is a strategy that small businesses can employ to create and nurture 

customer relationships.  

Social Media 

Marketing 

Content 

Marketing 

Traditional 

Marketing 

 

Mobile marketing 

Social media marketing 

is all the rage and for good 

reason. Utilizing platforms 

like Instagram, TikTok, 

Twitter (X) and Facebook 

(Meta) allows businesses to 

reach potential customers 

across the globe, collecting 

new followers and buyers 

constantly. 

Its purpose 

is to provide 

relevant, 

informational, 

educational 

and 

entertaining 

content that 

will draw 

people in and 

make them 

want to learn 

more about 

While it’s 

nowhere near as 

popular as it once 

was, traditional 

marketing can still 

be a crucial part of 

your small business 

marketing strategy. 

Traditional 

marketing 

encompasses any 

marketing efforts 

that aren’t online 

It goes without saying 

that everyone has their 

eyes on their phone 

almost constantly. 

Mobile marketing is an 

excellent way to capture 

this attentive audience, 

often without them 

realizing that they are 

being marketed to. By 

using available tools like 

location tracking and 

search history, businesses 
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your brand. and, depending on 

what you are selling 

and who your target 

audience is, it can 

be a solid option. 

are able to customize 

their marketing 

campaigns to mobile 

users. 

                                                 

Types of Small Business Marketing 

There are many different types of small business marketing and all the options can feel 

overwhelming quickly. Before you decide on a marketing plan, it’s helpful to conduct 

some research about the different possibilities, which choices are recommended for your 

business category and how much each one costs. Websites, social media, email, blogs 

and print are some of the available options and making strategic choices helps lead to the 

best outcomes. 
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