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Abstract: This thesis examines the economic essence of e-commerce platforms and 

their role in the development of the digital economy. The rapid expansion of digital 

technologies, internet accessibility, and electronic payment systems has significantly 

accelerated the growth of e-commerce, making it one of the key drivers of economic 

development worldwide. The study analyzes the theoretical foundations of e-commerce 

platforms, their business models, economic functions, and contribution to digital 

transformation. Particular attention is given to the impact of e-commerce on market 

efficiency, business competitiveness, employment, innovation, and consumer behavior. 

The paper also highlights the challenges and opportunities associated with the sustainable 

development of e-commerce platforms and proposes recommendations for strengthening 

their role in the digital economy. 

Keywords: E-commerce platforms, digital economy, electronic commerce, digital 

transformation, business models, economic development, online marketplace, digital 

technologies, innovation, competitiveness, electronic payments, internet economy, 

sustainable development. 

 

The rapid development of digital technologies has fundamentally transformed the 

global economy, making e-commerce platforms one of the most important components of 

the digital economy. Advances in information and communication technologies, cloud 

computing, artificial intelligence (AI), big data analytics, and electronic payment systems 

have significantly changed the way businesses operate and consumers purchase goods and 

services. As a result, e-commerce has become a major driver of economic growth, 

innovation, and international trade. 

According to Statista (2025), global retail e-commerce sales reached approximately 

USD 6.4 trillion in 2025, compared with USD 5.8 trillion in 2024, reflecting an annual 

growth rate of more than 10%. Furthermore, the global e-commerce market is projected to 

exceed USD 9 trillion by 2030, demonstrating the continuous expansion of digital 

commerce. These figures indicate that e-commerce has evolved from an alternative sales 

channel into one of the leading sectors of the world economy [1]. 

The increasing number of Internet users has played a crucial role in the growth of e-

commerce platforms. According to the International Telecommunication Union (ITU, 
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2024), more than 5.8 billion people, representing approximately 71% of the global 

population, were using the Internet by the end of 2024. In addition, Statista (2025) reports 

that the number of online shoppers worldwide reached approximately 2.77 billion people 

in 2025. Mobile commerce has also become the dominant segment of digital trade, with 

nearly 80% of visits to e-commerce platforms generated through smartphones and other 

mobile devices [2]. 

The economic importance of e-commerce extends beyond retail trade. According to 

the United Nations Conference on Trade and Development (UNCTAD, 2024), global e-

commerce sales exceeded USD 28 trillion, highlighting the increasing contribution of 

digital platforms to global economic activity. E-commerce platforms create new business 

opportunities, reduce transaction costs, improve market accessibility, strengthen 

international trade, and promote innovation. They also support the development of small 

and medium-sized enterprises (SMEs) by enabling access to international markets without 

significant physical infrastructure investments. 

Despite these positive developments, the digital economy also faces several 

challenges. Cybersecurity risks, digital inequality, data privacy concerns, and the lack of 

harmonized regulatory frameworks continue to affect the sustainable development of e-

commerce platforms. Moreover, the rapid growth of online transactions requires 

continuous improvements in digital infrastructure, financial technologies, and electronic 

payment security. 

Therefore, understanding the economic essence of e-commerce platforms and their 

role in the digital economy has become an important research objective. Analyzing their 

economic functions, business models, and contribution to digital transformation provides 

a scientific basis for developing effective policies that enhance competitiveness, stimulate 

innovation, and ensure sustainable economic growth in the digital era. 

The economic essence of e-commerce platforms and their role in the digital economy 

have attracted considerable attention from researchers over the past two decades. The rapid 

growth of digital technologies, online marketplaces, and electronic payment systems has 

transformed e-commerce into one of the key components of the global economy. Existing 

studies emphasize that e-commerce platforms not only facilitate online transactions but 

also promote innovation, increase market efficiency, reduce transaction costs, and improve 

business competitiveness. 

Among foreign scholars, Kenneth C. Laudon and Carol Guercio Traver are recognized 

as leading researchers in the field of e-commerce. In their studies, they define e-commerce 

platforms as integrated digital systems that connect buyers and sellers through information 

and communication technologies. According to the authors, the economic value of e-

commerce platforms lies in their ability to reduce operational costs, improve transaction 

efficiency, and expand access to domestic and international markets. They also emphasize 
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that digital platforms create additional value through network effects, customer data 

analysis, and innovative business models, making them an essential element of the modern 

digital economy [3]. 

Another significant contribution has been made by Dave Chaffey, whose research 

focuses on digital business and e-commerce management. Chaffey argues that the 

competitiveness of e-commerce platforms depends largely on digital transformation, 

customer relationship management, and the effective use of information technologies. He 

highlights that cloud computing, artificial intelligence, and Big Data analytics have become 

fundamental tools for improving operational efficiency and business performance. 

According to his findings, organizations that successfully integrate digital technologies 

into their business models achieve higher productivity, stronger customer loyalty, and 

sustainable competitive advantages. 

Among Uzbek scholars, A.B. Burkhanov has extensively studied the theoretical and 

practical aspects of financial management and digital transformation. He emphasizes that 

the transition toward a digital economy requires the modernization of enterprise 

management systems and the adoption of innovative financial technologies. Burkhanov 

argues that digitalization enhances business transparency, improves financial efficiency, 

and creates favorable conditions for sustainable economic development [4]. 

Another important contribution belongs to B.Yu. Xodiyev, whose research focuses on 

the development of the digital economy in Uzbekistan. Xodiyev states that digital 

technologies have become one of the main drivers of economic modernization and 

innovation. He notes that e-commerce platforms contribute to increasing labor 

productivity, improving market competitiveness, and expanding international trade 

opportunities. Furthermore, he emphasizes the importance of developing digital 

infrastructure, electronic payment systems, and regulatory frameworks to support the 

sustainable growth of e-commerce [5]. 

The review of existing literature indicates that foreign scholars primarily investigate 

the theoretical foundations, business models, and technological aspects of e-commerce 

platforms, whereas Uzbek researchers mainly focus on digital transformation, financial 

modernization, and national economic development.  

Table 1. Global Growth of E-commerce Platforms (2020–2025) [6] 

 

Indicator 2020 2021 2022 2023 2024 2025 

Global e-

commerce 

sales (USD 

trillion) 

4.28 4.98 5.31 5.82 5.95 6.40 
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Online 

shoppers 

(billion 

people) 

2.14 2.30 2.45 2.58 2.65 2.77 

Internet 

users (billion 

people) 

4.66 4.90 5.16 5.40 5.72 6.00 

Mobile 

commerce 

share (%) 

67 70 73 76 78 80 

 

The analysis of recent statistical data confirms that e-commerce platforms have 

become one of the key drivers of the global digital economy. According to Statista (2025), 

global retail e-commerce sales reached approximately USD 6.4 trillion in 2025, compared 

with USD 5.8 trillion in 2024, representing an annual growth rate of 10.3%. Forecasts 

indicate that the market will exceed USD 9 trillion by 2030, demonstrating the 

continuously increasing role of digital commerce in the global economy. This growth 

reflects the rapid digitalization of business activities and the expansion of online consumer 

markets. 

Table 2. Economic Contribution of E-commerce Platforms to the Digital 

Economy [7] 

Indicator 2020 2021 2022 2023 2024 2025 

AI 

adoption in e-

commerce (%) 

15 22 30 39 48 57 

Financial 

reporting 

automation 

(%) 

40 47 55 63 71 78 

Fraud 

detection 

efficiency (%) 

68 72 76 81 86 90 

Operating 

cost reduction 

through AI 

(%) 

5 8 11 14 17 20 
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The increasing number of internet users has significantly contributed to the 

development of e-commerce platforms. According to the International Telecommunication 

Union (ITU, 2024), more than 5.8 billion people, or nearly 71% of the global population, 

had access to the Internet by the end of 2024. In addition, Statista (2025) reports that 

approximately 2.77 billion consumers purchased goods and services online in 2025. 

Mobile commerce has become the dominant segment of electronic commerce, accounting 

for nearly 80% of total visits to e-commerce websites. These statistics indicate that digital 

platforms are becoming increasingly important for consumers and businesses worldwide. 

 
Figure 1. Contribution of e-commerce platforms to key segments of the digital 

economy (illustrative shares, %) [8] 

The contribution of e-commerce platforms to the digital economy is also reflected in 

international trade and business development. According to the United Nations Conference 

on Trade and Development (UNCTAD, 2024), global e-commerce sales exceeded USD 28 

trillion, confirming that digital trade has become an essential component of global 

economic activity. Furthermore, the World Bank (2024) emphasizes that digital 

technologies improve market accessibility, reduce transaction costs, enhance productivity, 

and promote financial inclusion, particularly for small and medium-sized enterprises. 

Technological innovation has become another important factor supporting the growth 

of e-commerce platforms. International studies show that companies adopting artificial 

intelligence (AI) and Big Data analytics improve operational efficiency by reducing 

operating costs by 10–20% while increasing demand forecasting accuracy by 

approximately 30%. AI-powered fraud detection systems also improve the identification 

of suspicious financial transactions by more than 40%, contributing to greater security and 

consumer confidence in digital commerce. 



European science international conference: 

 ANALYSIS OF MODERN SCIENCE AND INNOVATION 
 

 89 
 
 

Despite these positive trends, several challenges continue to affect the sustainable 

development of e-commerce platforms. UNCTAD identifies cybersecurity threats, data 

privacy issues, unequal digital infrastructure, and regulatory differences across countries 

as major obstacles to further expansion. In addition, the rapid growth of online transactions 

requires continuous improvements in digital payment systems, cloud technologies, and 

cross-border electronic trade regulations. 

Conclusion 

The study demonstrates that e-commerce platforms have become a fundamental 

component of the digital economy, contributing significantly to economic growth, 

innovation, and business competitiveness. The analysis shows that the rapid increase in 

online trade, internet users, and digital payment systems has strengthened the role of e-

commerce in global markets. Furthermore, the adoption of artificial intelligence, Big Data, 

and cloud technologies has improved operational efficiency and financial performance. 

Therefore, enhancing digital infrastructure, promoting technological innovation, and 

improving regulatory frameworks are essential for ensuring the sustainable development 

of e-commerce platforms and maximizing their contribution to the digital economy. 
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