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Introduction. It is not difficult to imagine that thousands of enterprises based on 

different ownership operate in the market economy. The organization of management of 

the activities of enterprises at one level or another depends on the management ability of 

the head of the same enterprise. Its ability, on the other hand, is measured by how much 

knowledge in the field of management is acquired. From this point of view, the word 

management took place in our life among the entered words associated with the market 

economy. 

Management - refers to the organization and leadership of one or another type of 

activity, the organization and management of the business sphere of economic, financial 

and other human life. It is the type of management that is necessary for the free boom of 

market economy and production economy [1]. 

The English word "management", meaning management, originally meant the descent 

of capricious horses. Later, the term began to be applied to a two-wheeled carriage. 

Today it is about managing people, communities. In this place, it is understood to achieve 

the goals intended using the labor of people, the will of desire. 

Thus, the term "management" means the following meanings: 

1.Management; 

2.The field of knowledge in the human body: 

3.The social layer of those who carry out Management [2]. 

The word management is considered a word that means a very wide range of 

meanings, the meanings of which differ from each other.Va if we combine all this into a 

common concept, then management is the management of the world. 

Management requires the right choice in three aspects and the adoption of a workable 

decision, due to the fact that knowing how to make a profit, effectively combining all 

types of resources (i.e. natural, labor, financial, etc.), is an area related to its reproduction. 
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Cost is the amount spent on manufacturing, servicing, selling goods, and paying 

employees. It includes: 

1. cost of product (or service), 

2. administrative costs, 

3. rent and interest payments, 

4. salary, 

5. taxes included. 

The benefit is the extent to which products or services bring positive results to 

consumers. The purchasing accuracy of the buyer depends on how high the level of 

sophistication of the commodity. 

Valuation is the value of goods and services expressed in money. Evaluation performs 

two main functions: 

 allows you to limit the consumption of resources; 

 it serves as the impetus for the production of the moment. 

In our daily life, the words management and manager are used a lot. Initially, 

management blurred the emergence in the USA as a science. Management is 

management, that is, the process of managing resources, people, knowing how to conduct 

effective activities and make a profit, increasing it. 

It is a choice that requires a specific high level of art and skill, making decisions on 

the basis of this choice and controlling its implementation. 

Management science that teaches the manager to make the choice correctly and make 

a wise decision. Its main purpose is to train highly qualified managers who can 

effectively work in all branches in the conditions of market relations. From this, 

management studies the following: 

Theory and practice of management of the moment; 

The principle and methods of managing the clock; 

Management culture; 

Accessibility and decision-making in the management of the student; 

Production management; 

Efficiency control; 

Self-management; 

The Territorial Administration of the premises, etc. 

The subject of science consists in studying the relations of people in the management 

process, the laws of management, organizational structure, technical technology [3]. 

Ensuring income or profit in the activities of the firm by organizing the production 

process through the effective use of Personnel potential, production management and 

development of a technical - technology base due to the creative activity, loyalty and 

professional development of each employee expresses the fundamental goal of 
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Management Science. It is also one of the goals of management science to successfully 

manage the firm, to lead leadership in business specific to the influence of the internal 

and external environment, to solve issues of disagreement in the organization. 

The organization, Regulation, Coordination, control of the production process and to 

what extent the set goals have succeeded are evaluated by the market environment itself. 

With the expansion of the production scale, the increase in the volume of resources in 

supply, management tasks also become more complicated. 

Conclusion. The role of the field of management of the economy of Uzbekistan is 

relevant.Such an in-depth study of management science,tasks and subjects guarantees a 

high level of success in the future. Therefore, the realization of the essence of this field 

and the cultivation of a mature specialist in the foundation of deep interest and action is 

defined as the main role for the day today. 
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